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THE BUSINESS OBJECTIVE THE MARKETING OBJECTIVE:

* To support the sustainability of the flight | e« Drive demand and deliver action through a
and ensure its continuation and growth, o tactical first campaign approach.

by delivering increased leisure visitation. * _Continue to break down the barriers of time, cost

oy " + distance that are associated with a WA holiday.
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WE KNOW INTERSTATE

awareness of

MARGARET RIVER
5 higher than. -

OTHER PLACES ...
im the region
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GEOGRAPHE BAY

CAPE LEEUWIN

CAPE NATURALISTE

CAPES REGION

SOURCE : A5:Which of the following places in
this area had you heard of before today?
Base: Perth (n=191), Interstate (n=400),

Sydney (n=200), Melbourne (n=200)
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AWARENESS OF MARGARET RIVER PLACES
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ASSOCIATIONS with the S
REGION are dominated

SWIMMING
 J SURF BEthg ® o RESTAURANTS
BEACHES
WALKING . ASUAL
« EXPERIENCES el R i
CIDERIES
@ CRAFT SHOPS PRODUCE

WILDFLOWERS @ @ WILDERNESS

@ LIGHTHOUSES
WHALE WATCAING
SHORPING
@ TREKKING resTivacs @ @rorests INTEREST IN
EXPERIENCE
ANIMAL
o, ORSE ~RIDING @ s\
ABSEILING KAYAKING FARMSTAYS @ cavis
®
MOUNTAIN
BIKING @ PLAYGROUNDS\
MAZES
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But WE KNOW if is the
COMBINATION o DIFFERENT EXPERIENCES
that makes this area TRULY UNIQUE

= OUR UNIQUE
ml SELLING POINT

WORLD CLASS WINE
and FOOD

NATURE & WILDLIFE
(Pristine Natwra| Beauty )




t's about showimg the RANGE OF EXPERIENCES im

the MARGARET RIVER REGION

~ COMMUNICATION [  IARGET
PILLARS | PRODUCTS AUDIENCE

Ma/r et River Pro, WA Gourmet
e Cimefest Film Festival,
Smern peaks, Cape T Cape
MTB, Towr of MR, Leewwin
Estate Concert Series

EVENT

EVENTS TRAVELERS
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'Weged fo PLAY TO OUR STRENGTHS
biald fror uhat INTERSTATE AUDIENCES
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Wineries

Producers
Feod and wine (im destination) 1
ST\ | | ORI
Cape to Cape Caves, Boranup | |
Forest, Whales, Bunbury delphims, R o et PR
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FLIGHT MESSAGL

built inte owr cwrrent demestic strategy

Secia] & Digital

(Facebsok & Instagram)

Destimation PR

Portner-led WA TWA

Trade engagement

Pourrra Lol
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We need fo- TAKE A LONGER TERM APPROACH
to-our COMMUNICATIONS

AMPLIFY
1. LEAD WITH OUR AMPLIFY SUPPORTING

SUPPORTING
Ld o i MESSAGES MESSAGES

i.e. Margaret River)
2. BUILD IN SUPPORTING (other Seuth West (other Seuth West

MESSAGES regional destinations regiona] destinations
(other Seuth West regiona and events) ond events)
de#imaf wons and event: 5)




The Margaret River region
just got closer.

From wine tasting to whale wotching there’s something for
everyone in the Margaret River region. Starting 25 March 2020,

WI , we'll be flying there direct three times a week!

COOPERATIVE /¥

ay apply. Ho fess apply If you are enttied 1 a fafund of alternathe Night Lnder the Australian Consumer Law of

atiityIs it (Dot avallsbts on al Tights o cays), mited sty on schoot and publc holiday weekends. Travel dstes: Buss=ton Margaret
RIVEr: from 25 March to 6 Apel, 13 Apri 1 24 e 5 8 July 10 31 AugUst 2020. Checked baggage not nckded. Carsul chieck the carty-ca baggags Imis, Inciuing
53 restrktions, s they wil be strctly appled. Passengers with mors then the sppik:abk carmy-cn baggage allowsnos wil need B chack In taggags, and chargss
wil spply. Al travel Is subfect to the Jetstar Concibons of Carttage. Sea JStstar.oom fof more detalls. Jetster Altways PtyLid— ABK: 33060720243,  JETSIMOZZ2_MHS

The Margaret River region
just got closer.
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ASale ends 11.59pm AEDT Tuesday 8 October 2019, unless sold out prior. Flights subject to Government and Regulatory approval. Prices based on payment by POLi, Jetstar voucher, Jetstar Gift Card, Jetstar Mastercard/Platinum Mastercard,
or where the total flights booking is redeemed in Qantas Points Plus Pay through jetstar.com. For other payment options, a Payment Fee applies. See jetstar.com/fees. Fares are one-way. Checked baggage not included. Selected travel dates
and conditions apply. JETSIM0223_CAFE_MEL
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Western Australia @

£rom March 2020 you can fly direct t0 the Margaret
River region from Melbourne \Tu\\amarme.. Prices start
at $89%, hurry offer ends 8/10/19! Conditions apply:
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, Margaret River (for $89)
land right inside one of Australia's prec
ver hundreds of wineres and dinc atw

nent food and wine
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You Can Now Fly
¢ drive from Perth Airpc

explore pristing beaches,

Skip the three hou
.oions, where you can
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1. MeefW with frade and get your product or business in fronf of them!

2. Make sure your four or product is listed on the Australian Tourism Data Warehouse (ATDW). -

3. Follow us on Facebook, | nstagram and Twitfer. e‘// /
Il

4. Use the hashtage #hisisWA #AustraliasSouthWest and oy other relevant destination hashitags.
5. Towrism Western Australia image gallery. Visit imagegal|ery.fouriem.wa.gov.au and register your business fo access. ’
6. Have you got a new product offerimg you think Tourism WA should know about?

1. Add media@westernaustralia.com to any of your emai] news databases so you can update &

us on new plrodt,wfs or services




-'n@Western Aystralla S
@TourismWesternAustralia #thISISWA
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